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Men find | pore

mind of the skin-care ndus-
tr

Daens of man- targieted cleans-
crs, toners snd molsturizers, pack
gl tn steely grey, have emengad
asa full-fledged indusley in recent
VLA,

It's 3 steep evolution from e
days when a maan's bathroom oon-
tained Little more tham a five-vear-
2ld toothhrash, a dispesable Bic ra-
zor amd 2 =limy bar of Thial

But while the contemparary male
has embruced the lwncies of plant
pxtrocts and facial antiocickants,
lie's still & bitereeped oulabouat
shopping fior i, savs Erian L.

The 31-year-old founder of To-
ronidel ""\-i':'ll i "iﬂh’-l:‘. =LATe line
Rremdé-Butter sayswe share none
of the female instinsts when it
comes b hiogrin g out at cosmets
aknlers,

“Eiphty-five per cent of men havee
porset skin-care problems hut
they can't hie hithered (o do amy-
thing about ik The biggest rensan
i=that heading to Lhe costetic
counter 'L fun, I1s intinicdat-
g

There s wisdom in his words,

Ty mam has shifted uneong-
fortably before one of tese inguis-
it wmd prinped cosmeticians
asking us if we'ne Inoking for some-
thing in particular. The veny ques
ticers serads na8 flecing in fear,

Char dads, whiose groomdng kits
consisted of Barbasel and Grecian
Formtla, certainly didn™ teach us
thee importance of glan-care regi-
TMECns,

They took us to Candizn Tive,

F I N e ieale mug has seized the

ROBERT CRIEB
Iele of Min

not the Sears casmetics depart-
ment

Law's strategy lor golng hegd-to-
hisd witly male-specific incs from
giants like Procter & Gamble wed
Urnilewver &5 adl abrout removing the
middle woman. BreadfcButter is

primarily mitrkoebisd "‘Lnlug'l:u antline

subseription Caith o covple of re-
il bacations nt the Droke and
Glaclsinne Hetels),

Aaee an crderand you got twa

deliveries rach y=r —a weinaler line

al products to taekle cold weather
dry skin amel nesther delivery an
the first day of swrmmer with an
EPF 15 facial moisturizer,

Thieris ol her meale-distinet
thinking here.

Lau's farmaalaticns take out te
fancy soelling lngredients com-
miwan in fermale -designed products
that cam icrilale feala skin.

“Uuyd ave atiracted togreat
sriclls sl exats: i|.1:.h|'|.-d.il.=|:|ls bt
thiose aee e vary sarme thinps that

calse the nmhlrmmh.ur e
haer,” snys Law, wito worked ona
riutge of big-name brands includ-
ing Paul Mitchell, Burt’s Bees,
Do sl Avada,

“VWa give oursehves cuts and nxchs
from shaving and that's an open

laving 1.2

|.|l|.l:i.l'g. 2 - H&S Hair 1

windoa for ails to canase the tretta-
Liepn.”

Toronto dermatolopist D, Vinee
Bortuce ayirees there ara gendear
differences that justify male-spe
cific products, When the Head &
Shoulders brand broke its unisex
rradition to add o men’s shampoo
it line, dubded Halr Endurance

wlurance tor Men

FBoack 139 5000

for Men, Bertueet was the cxpert
hired fo explain the science.

“By virtue of the fact that men
have shorter hair, that affecs con-
ditioning requivenients" e smys.
“If maen are using n prodhactwith
rich conditinner, thes e probably
aver-comditioning.”

So, vour girlfricnd’s fruity suds

VINCE TALOTTA / TOROKTS STHA
Brinn Law says mast men have skin-care problams but can't be bothered to de anything about them.

are welghing dosm your hair and
.||_'11|,.;|JJ:.-' creating the :|p[||.'-_'-||.'u|:|n_'-:-:‘:-f
i less fulsome peane, he says,
Piug, all this stuff iz making o
sl like a girl
1W's pmbarrassing.
Faberl Cribh waloames yodr commenls
ared rmale-ariented questions at
reribbatheslarca



